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interactions between a company and its customers help create a community that revolves around the brand
and fosters the brand relationship (McAlexander et al. 2002; Muniz and Oâ€™Guinn 2001).
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The best are unique and become associated with the brand itself. You could even call them branded
interactions. ... s Cover Flow. Completely unique and recognizable as an Apple invention. Iâ€™ve spoken a
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interested.
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